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COMPETITIVENESS

by : IMD World Competitiveness Center

THE INTERNATIONAL

COMPETITIVENESS RANKING IN2019

Challenges
for Thailand in 2019

Promote shared
vision/values among public
to completely enhance
competitiveness of the
country.

Fully utilize the existing
digital infrastructure to
enhance access to education
and other social services

Immediately start education
reform to prepare workforce
for the future jobs

Apply citizen-centric
public policy and services, and
enhance governmental/public

sector transformation

Manage political ]
transformation and
reinforce the reconciliation
of nations

Thailand Competitiveness In 2019,
Thailand advanced to 25th place from
63 economies, moving up 5 places
from 30th position in 2018.

4

The Overview of the Ranking Resulrs'

IMD World Competitiveness Center, Switzerland has
published IMD World Competitiveness Yearbook 2019
which is the report assessing competitiveness of 63
economies worldwide. According to the latest report,
this year, Singapore took the 1St position, dethroning
the U.S. which moved down to 3™ place, followed by
Hong Kong as 2", Switzerland and UAE was ranked as

4th and 51 subsequently. In addition, the biggest climber ;
this year is Saudi Arabia climbed up 13 ranks from 39t

last year to be 26, followed by Indonesia that leapt from ‘
43 in 2018 to 32"9this year, totally 11 places.
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Ranking in ASEAN
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If taking only 5 ASEAN countries embraced in this ranking
into consideration, namely Singapore, Malaysia, Thailand,
Philippines and Indonesia, all their ranks improved except
Malaysia which holding the ground. Singapore emerged as
top of the ranking, Malaysia held on to 22" position, Thailand
moved up from 30" to 251, Indonesia leapfrogged from 43
to 329 and Philippines moved up from 50t to 46,

The ranking of IMD is divided

25 into four main factors including

30 Economic Performance, Government

Efficiency, Business Efficiency and

'% Infrastructure. For Thailand, all the

main factors but Business Efficiency
was ranked better this year

8
Economic Performance 10

was rated better
from 10t to 8t

2562

Government Efficiency 29

moved up
from 22n to 20t

- L] 27
Business Efficiency 25
the only factor in this year that decreased 9

2562

its position from 25t to 27t

45
Infrastructure 48

was rated better
from 48t to 45t

2562

COMPETITIVENESS

Each Individual Competitiveness
Factors- Strength and Weakness of Thailand

Regarding to the individual competitiveness factor analyzing,
Economic Performance is still the strength of Thailand while
Government and Business Efficiency were ranked in the
medium-high group. Infrastructure even showed some
development but, generally, the ranking is still low and requires
improvement. The breakdown of competitiveness factors
as following :

Economic Performance

The overall ranking result of Economic Performance in 2019

shows, Thailand has performed better comparing
to 2018 by moving up 2 places from 10" to 8™, It appeared
that International Trade and Employment were the indicators
maintaining at very good positions, 6" and 3 respectively while
others were average. These issues are considered as strength
of Thailand in Economic Performance: Unemployment Rate
which was remarkably low and ranked as 2" position, Tourism
Receipts ranked as 3" position, as well as Balance of Payments
and Inflation Rate which were at 11,

Besides, International Investment, one of the sub-factors
in this category clearly showed good sign of development by
moving up from 37 in previous year to 215t this year helped by
significantly improvement of Direct Investment Flows Inward,
Relocation Threats of Business, Portfolio Investment Assets, and
Portfolio Investment Liabilities. The only weakness in International
Investment was GDP per Capita, remaining at 53,

--- (See Graphic 1 Page 16)

Government Efficiency

Thailand’s performance in Government Efficiency this year

moved up from 22" to 201" as some criteria including
Tax Policy and Public Finance were ranked considerable in top
positions. Meanwhile, Institutional Framework and Business
Legislation criteria even they were at the middle position but also
moved up to the higher ranking, especially Business Legislation
that climbed up 4 places. These criteria mainly scored from the
business executive opinion survey, thus it reflected that business
sector has seen the improvement in the area. However, Social
Framework ranking result fell down and anchored to the bottom
of the ranking. The weakness in this area included Income
Distribution, Gender Inequality, Murder Cases, and Risk of

Political Instability. --- (See Graphic 2 Page 16)

ISSUE34/ T™MA /19



TIVENESS

o

43

Business Efficiency

The rank of Thailand in the area of Business Efficiency was

moderate. In 2019, Thailand ranked at 27" lower from 250
in the previous year where Labor Market, one of sub-criteria, was
rated at very good position, 9. Following by Finance, improved
5 places to be at 19! of ranking this year. Whereas Management
Practices and Attitudes and Values are significantly posted at lower
position, still they were at the moderate rank.

Strength of Thailand in this category includes Availability of
skills and Bank Efficiency and Stock Market Efficiency that have
provided efficient support to business sector while the business
productivity and potential of SMEs are seemed as weakness led
to the low rank of Digital and Technology Utilization. Moreover,
the result of Management Practices and Attitudes and Values,
mostly from Business Executive Opinion Survey, indicated that
the factors critical to business operation both at present and
in the future and are rapidly changeable, for instance Agility of
Companies, alongside Use of Big Data and Analytics are not yet
at satisfying status. At the same time, in Labor Market category,
the result showed that enterprises has not seriously pay attention
to attracting and retaining talent. In addition, entrepreneurship
and agility and adaptability to challenges are not adequate.

Furthermore, there is another interesting this year since IMD
has included new indicators those are Women in Management
and Woman on Boards which Thailand was ranked at 315t and
32 position respectively.

--- (See Graphic 3 Page 17)

Infrastructure

Although the position was rated better 3 notches, the
result of infrastructure ranking shows that continuous
development s still necessary for Thailand. There are 3 sub-criteria
that were scored better including Basic Infrastructure, by moved up

4 places, Scientific Infrastructure improved 4 places, also Health
and Environment that climbed 3 places in the ranking. However,
Technological Infrastructure fell down 2 position and, especially,
Education which is still anxious factor since the position remained
the same at 56™.

In addition, sub-criteria in good rank comprises of Mobile
Broadband Subscribers, Hi-Tech Exports, and Mobile Telephone
Cost. The Scientificinfrastructure, also, made significant progress,
specifically those indicators concerning to investment in research
and development. This is because the government has continuously
encouraged this agenda for many years, resulted in growing of
investment in the area especially among business sector. In spite
of the overall ranking of Technological Infrastructure decreased,
but the indicators collected from Executive Opinions regarding to
professional personnel in digital, technology and engineering all
improved, along with Public - Private Partnership, Technological
Development and Availability of Financial Support also moved up
the positions. The issues which in need of continuously development
includes Population — Medical Personnel Ratio, Health Expenditure,
Pupil-Teacher Ratio, Secondary School Enrollment, Energy
Intensity and Pollution Problem, for instance.

--- (See Graphic 4 Page 17)

Finally, it is very pleasure that Thailand has notably
developed, driven by Economic Performance as a main
supporting factor which Thailand holds the favorable foundation.
The ranking in this year reflected progress in many aspects
especially those factors critical to long-term competitiveness
such as Scientific and Technological Infrastructure which
have improved and gradually moved to pleasing direction.
However, Human Development in knowledge, technology,
and global transformation are still Thailand challenges
as well as enhancing opportunity to access to variety of
infrastructure among SMEs entrepreneurs and those in
agriculture sector, aiming to increase productivity and incomes
which in return will help reducing economic inequality and
enhance usage of technology as tool and channel to
comprehensively and equally access public services.
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ASEAN VIEW
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Twenty-Fifth ASEAN Fconomic Ministers’ Retreat
5t AEM Retreat)

22 - 23 April 2019, Phuket, Thailand F,
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The Role
of the

ASEAN Chair

Assuming the term of
ASEAN Chairmanship,
handed from Singapore,
Thailand has gained great
opportunity to organize
various ASEAN meetings
and events throughout
the 2019. As the ASEAN
Chair, Thailand proposed
the economic agendas
requesting all of 10
ASEAN member states’
collective cooperation

to drive to achievement
with the theme of
“Advancing Partnership
for Sustainability”.

This is also a good time
for Thailand to promote
bargaining power of ASEAN
community among the
current economic conflict
between US and China.

ASEAN VIEW

Written by: Cholaphat
Cited by: Thailand Management Association (TMA)

The theme comprises of three main components which Thailand
emphasized and announced to boost up including:

Ad\lancmg , ASEAN will prepare for the future and move forward
to Digital ASEAN by taking advantage of the Industry 4.0 which allow

technologies to implicate in every dimension; for example strengthen
workforce skills to cope with the emerging threats relating to security issues in
several forms such as cybersecurity, by launching the ASEAN-Japan Cybersecurity
Center aiming to develop cybersecurity personnel in Thailand.

&)

for instance, enhancing collaboration in border management within the region,
encouraging civil-military cooperation, and establishing ASEAN Single Window
to connect electronic custom systems for ASEAN member states. There are

ParTnerShlp , as becoming Seamless ASEAN by promoting
connectivity not only between ASEAN member states but also
between ASEAN and non-ASEAN, increasing economic cooperation,

expected to help boosting trade, reducing time usage during custom clearance
and diminishing business cost.

SUSTalnah"ITy , means to build sustainability in all dimensions.

By doing so, the establishment of trust at the strategic level is

required, for example, sustainable security, economic sustainability
growth along with sustainable development regarding environmental and human
security (Sustainability of Things : SOT ).

www.asean2019.go.th/th/abouts/key-concepts



ASEAN VIEW

From the three main parts, sustainability
is the most mentioned issue both at
the regional level and among world
community. In addition, Thailand has
been recognized by international stage
as role model for other countries in
ASEAN, indeed, Thailand has become
the coordinator of ASEAN for sustainable
developmentsince 2016. And as Thailand
is the Chair of ASEAN for 2019, there
will be establishing of “ASEAN Centre
for Sustainable Development Studies
and Dialogue: ACSDSD” at College
of Management, Mahidol University in
Thailand.

Moreover, the community will develop
communication networks for trade and

investment benefits. As located at the
center of the Southeast Asian Region,
Thailand will, therefore, benefit from
the increasing amount of logistics in
the region especially the logistics and
warehousing companies.

Besides, the 25th ASEAN Economic
Ministers’ Retreat or AEM Retreat
resulted in the signing of 2 vital
agreements; namely, ASEAN Trade
in Service Agreement (ATISA) which
is meant to raise the standards of
services regulations within the region to
be more efficient, and amending ASEAN
Comprehensive Investment Agreement
(ACIA) to expand trade and investment
opportunity in the potential areas of

I
Community will develop

communication networks
for tfrade and investment
benefits. As located at the
center of the Southeast
Asian Region, Thailand
will, therefore, benefit
from the increasing amount

of logistics in the region
I

Thailand e.g. healthcare services,
tourism, hotel and restaurant services,
and construction services.

Also, being the Chair of ASEAN and
the host of 180 ASEAN meetings this
year, can be considered as our mission
to support and encourage the success
of those meetings by starting from the
simply step that we are familiar with
and always say “Welcome to Thailand”,
to assure the ASEAN neighbors who
come to visit our country. Furthermore,
we, as a Thai people, can help applying
the concept of “Advancing Partnership
for Sustainability” in daily lives to
pursuing the goal.
collectively accomplish this, we will grow

If we could

the competitiveness of Thailand and
also be able to handle the disruptive
changes.
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MANAGEMENT TREND

I59UISEVITOMINNNU : Digital Transformation Forum 2019
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IN DIGITAL
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TMA

55" Anniversary

Tamara Carleton, Ph.D. Andrew Milne, Ph.D.

CEO and Founder CEO / Principal, Kirkpoint
Innovation Leadership Group
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E xplore

and turn

Workshop

to successful

WENCH

Key Highlights:
Strategic Foresight Framework
Tools for Finding Fulture Opportunities

and Driving Disruptive Growth

October 15-16, 2019
E————

Venue: TBC

User ‘Needfinding’ techniques
(based on Stanford University's Design Thinking)

* All fees are further subject to 7% VAT

Email: suphanut@tma.or.th N X g "
** Early Bird period is until Tuesday, July 31, 2019

*m Early Bird TMA Non-TMA
E % Member Member
5 47,000 48,000 53,000
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Tel: +66 2319 7677 ext. 204
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Design Thinking Workshop for HR
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BCP Mandatory Program 2019
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Digital Transformation Forum 2019
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The Specialists in Writing Instruments and Watch Winders

SWISSKUBIK

Swiss Made Watch Winders Pioneers of Italian Watch Winders

Italy’s Finest Writing Instruments

TKI PERPETUAL CO., LTD (Head Office)
991 Siam Paragon Shopping Center, Main Level,
Room M37B, Rama 1 Road, Pathumwan, Bangkok 10330
Tel: (662)-129-4758 www.tki.co.th

ﬂ@tkigroura @ @tkithailand



