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Competitiveness
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Competitiveness

[ N 'ﬂ“‘ gm B ¢
e 3h T B §

mmﬁ"m&@ﬁ@zﬁ@um’mm@mﬁmﬁuﬁuﬁm@'wﬂ?’mﬁu k1)
Wiwdn ponamengnalunstuideuiiesnsziudaaauans
fﬂﬁg@(}:ﬁ@\)gﬂungmﬁ@ slumiwﬁq‘ﬁwnmﬂi:mm:msqm@iﬁmnu‘?fa%ﬂfiﬁﬁmmmﬂu
A dUANMUFAYISHADU mﬂ%mjm"gLmzLﬂﬂ:ﬁummﬁqyiml‘ﬁuﬁz@ ﬁ\a”l,u;m:m?nﬁj
L - ponitaulasluduauiuasineeniaonnandud iy
UoVUSHAUAIUNISWAILN auAR LazneeiasNai e AuliiaRansalunsFeug
NSWEINSUAAAUDLUS:INF wazdFuslfinuiuanudnuudasegnaanionn
workuaulsuneaasy TnanipigazsiesainisndnanduandiAnyiseraureslsziiy

N E090] mum?wﬁumwiwmnmﬂmmmﬂ?mﬂ e muaulansuay

AMWIDAAoUIAAVRD mwmmwmmmuLL@me‘L@‘LummmswwuﬂﬂLmeqmﬂmq
RinansweuunJiuonio mummiwwmmmnmmuwuﬁmwmLuumimmwwﬂ%m
Aaovnald mnm‘l,ummﬂugl,mm[ﬁummumu'ﬂﬂmu@mnmmgmmmma
WATNITAFNANNUINRBHUAZNNTAUEAINATAIN LA LANA
usenusastszmalunisdneuaziFauinaandin

naagsiaenguasfasiununlunisatiuayuyaainsly
aeAnsliilenaBaufuazimuvieseseninuelul (Re-skil
and Up-skill) iilel#usiannnaudsuutaseslanludaqiuuay
fazifintulueunan

12 T™MA ISSUE 36



Written by the Center for Competitiveness Development
Thailand Management Association (TMA)

People' Readiness factors

® for the future

The World Economic
Forum (WEF) Annual
Meeting 2020, recently
held on January 2020,
has revealed the
following:

The Fourth Industrial
Revolution will lead to

more than 1,000 million

job changes, equivalent to
nearly one-third of the total
global employment, in the
next 10 years.

Meanwhile, technological
changes will create 133
million new jobs by 2022.

Thus, the key questions
that each country needs to
answer are what kinds of
skills are urgently required
and how to educate, train,
and develop people in those
skills in order to enhance
workforce readiness for future
changes and new jobs that
are still unpredictable.
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Competitiveness

The IMD World Competitiveness Ranking 2019
results, announced by the International Institute for
Management Development (Switzerland), reflect that
“people” with high potential and competency, either
obtained through workforce development or talent
acquisition, are considered a key factor for national
competitiveness enhancement. This is clearly supported
by the fact that the top-ranked countries mostly have
a certain number of competent workers. In addition,
the IMD World Digital Competitiveness Ranking 2019
also highlights the importance of people and indicates
a tendency of global transition into the digital era.

The IMD World Digital Competitiveness Ranking
takes account of 3 main factors:

Knowledge: knowledge of people and
know-how of the country

Technology: overall environment that
enables the development of technologies

(@) Future readiness: preparedness to cope
|| with changes and exploit technologies

The United States
2, o=

“People” with high potential
and competency, either
obtained through workforce
development or talent
acquisition, are considered a
key factor for national
competitiveness enhancement.

The 5 best countries in 2019 were the United States,
Singapore, Sweden, Denmark, and Switzerland. Each of them
gives priority to digital knowledge development, although using
different approaches. The United States and Sweden focus on a
balance among knowledge generation, the creation of a supportive
environment for technology development, and the readiness to
adopt innovation. Singapore, Denmark, and Switzerland place
emphasis on one or two factors.

Ao
3. N Sweden

4

14 TMA ISSUE 36

Denmark
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In terms of Thailand, the results of this ranking reflect interesting insights and can be
used as a starting point for prioritizing the development of a skillful workforce that will
enter the labor market in the future.

In 2019, Thailand ranked 40th out of 63 countries in the IMD World Digital Competitiveness
Ranking. At the factor level, Thailand ranked 27th in the technology factor with strong
performance in capital readiness and communication and information technology
systems. However, there were some legal and regulatory issues that still needed to be
improved. The results associated with talent development for enhancing digital readiness
are summarized below.

Knowledge: Thailand ranked 43rd due to its Future readiness: Thailand ranked 50th with
performance in the talent aspect, covering the PISA strengths in 1) the aspect of adaptive attitudes,
educational assessment (Math), digital and technological such as online participation with the government
skills, the attractiveness of the country for foreign sector, Internet retailing, tablet and smartphone
highly-skilled personnel, and net flow of international possession, and attitudes toward globalization; 2)
students. The country’s performance in the training the aspect of business agility such as the utilization
and education aspect, including employee training, of “big data” and analytics, knowledge transfer, and
total public expenditure on education, higher education particular use of robots in the business, education,
achievement, and pupil-teacher ratio (tertiary education) and research and development sectors.

was also taken into account.

When comparing the above summary with the
HOV\/@V@F, there were IMD World Talent Ranking Report 2019 that places

some |ega| and regulatorg importance on 3 key factors—investment and

. M il ded development, appeal, and readiness—the results
Issues that still needed to are similar. Thailand was found to be a lower-ranked

pe improved. country in investment and development (47th) and
in the appeal (43rd) factors.

Thailand ranked 40th in terms of digital
out of 63 countries competitiveness.
\ /
N\ / . .
Thailand Thailand
B » ranked 43rd ranked 50th
’ In terms of the In terms of the
knowledge future readiness
factors

ISSUE 36 TMA 15



Competitiveness

The government must
be able to prioritize
human resource
development issues
within the country

In order to establish
effective policy and to
Create an appropriate
environment and
incentives.

16 TMA ISSUE 36

The ranking outcomes indicate that the attempts to
accelerate and promote national competitiveness will be
difficult or slower to achieve if the government, private
sector, and general public are not aware of the knowledge
and skills needed for future changes and are unwilling to
collaborate in developing the country’s workforce to
possess learning and adaptation abilities.

The government must be able to prioritize human
resource development issues within the country in order
to establish effective policy and to create an appropriate
environment and incentives. In addition to providing
academic knowledge and preparing a lifelong learning
environment and facilities for the country’s workforce,
the government should pay attention to the development
of basic education that aims to create educational
motivation and enhance self-learning and development
skills.

The private sector has to play a role in supporting
organizational employees to receive learning opportunities
as well as up-skill and re-skill training so that they can
cope with current and future global changes in an
efficient way.
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Written by Lalittep Sapmuang
Edited by Thailand Management Association (TMA)

ASEAN Summit:

Economy vs. the Environment

Over the past year, Thailand has acted as chairman and host of the ASEAN summit
under the concept “Advancing Partnership for Sustainability” with the aims to strengthen
the unity of ASEAN members towards a prosperous future, to promote the efficient use
of technology and innovation, to enhance connectivity both within and outside the
region, and to lay a solid foundation for future generations. The core essence of the
leadership summit is summarized as follows.

Benefits of the RCEP (Regional Comprehensive RCEP

Economic Partnership) negotiations

ASEAN 6 leading
Thailand has been able to accelerate the conclusion of the RCEP Member economic
Countries countries

negotiations for all 20 chapters, which is considered a significant
development that will help to mitigate the effects of trade wars and
facilitate regional integration covering a population of more than 3,500
million people with a GDP of over USD 27.2 trillion or about 32.2

Thailand @ Japan

percent of the global GDP. The RCEP agreement was able to move Vietnam ///.\f\ South
forward and create more tangible benefits for trade and investment. ST#  Korea
As the RCEP agreement can reduce redundant rules of origin, )
coordinate trade regulations and measures, and promote mutual Myanmar e China
acceptance of various standard rules, it will help to expand Thailand’s

trade and investment and create opportunities for Thai entrepreneurs Cambodia ® India

bl DV IPOOC O C

to invest in RCEP member countries in the areas where they have w
potential, SLIJCh as construchonl, reta|ll, health—relateg b‘usmesst gnd film Laos A N Azl
and entertainment-related business, including audio/video editing and
animation production. p
Malaysia ( Australia
The key to successful RCEP negotiations is the sincerity and
determination of all member countries that want to create an o
economic integration mechanism for overcoming and dealing with Philippines
current global economic crises, as well as the role of Thailand as
chairman of ASEAN and the host of the RCEP meetings throughout Indonesia
the year 2019.
Brunei
______________________________________________________________________________________________|
Singapore
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ASEAN VIEW

The Concept of

Green Meeting

Prepare a meeting
venue that is easily
accessible by public
transport

Reduce the use of
paper documents in

every step (Green Partnership for Environmental Sustainability
Document)

The summit placed importance on human capital development and environmental
preservation, especially the problem of plastic marine debris and climate conditions.
Currently, excessive plastic debris has become a global environmental problem. Six out of
ten ASEAN countries are among the world’s top 10 contributors of marine debris. Global
climate change has also become more severe. These are all chronic problems continuously
affecting people’s lives that need to be solved through partnerships among the ASEAN

Design and decorate
the stage, venue, and
exhibition with materials
that can be reused and
to save energy. For

o
Qe

example, vinyl banners member countries and other partners. In this ASEAN summit, the government sector has
used during ASEAN partnered with private firms, state enterprises, academic institutions, and civil societies to
meetings throughout promote the “Sustainability of Things,” create campaigns for environmental sustainability,
the year are upcycled and adopt the concept of “Green Meeting” that adheres to the principle of the 3Rs
into briefcases and (Reduce, Reuse, and Recycle) to demonstrate Thailand’s initiatives and practical
shoulder bags by the implementation of sustainability practices in all dimensions.

Magnolia Quality

Development Corporation Finally, as the challenges faced by

(MQDC). ASEAN, comprising “trade competition,

international politics, terrorist problems,

Global climate change has transnational crimes, exponential

== Provide sufficient

amounts of food and also become more severe. technology, and environmental issues”
drinks to prevent These are all chronic previously mentioned by Prime Minister
wastage anq select problems continuously Prayut Chan-o-cha require cooperative
S sfecting people fes | obors o G5 manee
(Green Catering) at need 10 be 50lve ’

challenges together with the ASEAN
chairmanship has been handed over to

through partnerships

% Calculate the carbon among .the ASEAN member Vietnam to continue working under the
footprint of each countries and other concept “Stability, Prosperity, and
meeting and plant partners. Sustainability” by focusing on fostering

trees in compensation

o people-oriented community, leaving no
for carbon emissions

one behind, and looking towards the
future.
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Great Deals

For You
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TOP-UP
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dmsu TMA Public Trainings

e Bo 50,000 un $U Voucher yaf1 60,000 UIN
e 50 100,000 UIN SU Voucher YaA 120,000 UIN
e 80 150,000 UIN SU Voucher yaA 180,000 UIN

Voucher Purchase : Suil - 30 IUs8U 2563
Voucher Expiry Date : 30 suowAu 2563
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30 WEU 2563

mmm’lﬂﬂnum?%wan@m Public Training 184 TMA 1w Suufi - 30 5.A. 2563
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@1173014 "Top-up Voucher" $aurfti "20,000 Baht Discount Coupon’” 194 TMA 141
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174 TMA q“ﬁanium?ﬁdwﬂmaﬂﬂm Top-up Voucher 1% ma'lﬁri'muwmmu
fivdngmnisinrsuiasudou

dufokanaasilnousus:au world-class
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Membership Renewal Promotion :
Discount Coupon Expiry Date :
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30 SuoAU 2563
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Discount Coupon 1iegLetdIuan 20,000 L 1 s sie 1 897
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uazlvinns eengauBnanudn el 29 nuNTE 2563

l AR RV YN Bt FAvEtudesanandiniug tattng 02-319-7677
9 112 Y98 8@ member@tma.or.th

*20,000 Baht Discount Coupon" Hifludousadmiumdngms Public Training
Tnt/ldan 1épkiaz 10% luusiazudngnsuninazasl 20,000 Lm

‘4 *20,000 Baht Discount Coupon” “Faustuiiauda 30 fu2AN 2563

a1y "20,000 Baht Discount Coupon® lalasnsauaniaeuihuiduanls

. "20,000 Baht Discount Coupqn'.mm?ni'ﬂ'?"mﬁu "Top-up Voucher" 1#
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UAATEY TMA
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